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DaimlerChrysler TV Powered by 
Castify’s Enterprise IPTV Platform: 
EBN™ 
 

Scenario 
DaimlerChrysler broadcasts a daily internal television program called 
DaimlerChrysler TV (DCTV) to its worldwide locations.  

As a global in-house corporate television production, it is DCTV’s mission 
each day to serve DaimlerChrysler employees with fresh, up-to-date 
information on every aspect of the company and its operations. DCTV 
focuses directly on DaimlerChrysler�s workforce and is broadcast to a total 
of 464 locations situated in 40 countries on five continents. 

Recently DCTV was mandated to reduce broadcast costs while maintaining 
or exceeding existing broadcast quality. As a first step, DaimlerChrysler and 
its partners scanned the market for a solution with which to manage the 
distribution and scheduling of DCTV video contents from a central location 
in Stuttgart, Germany for playout on terminals across DaimlerChrysler’s 
South American locations.  

Eventually, the solution chosen for DCTV’s South American broadcasts 
would be scaled to redesign the global DCTV broadcasts towards a more 
flexible and cost-efficient media delivery infrastructure, with equal or 
improved broadcast quality. 

Solution 
DaimlerChrysler and its partner, T-Systems, selected Castify’s IPTV 
solution, based on Castify’s Enterprise Broadcast Network (EBN) ™ 
product, to manage the distribution, delivery, and playout of video assets for  
DCTV programs and channels. 

Castify offered DaimlerChrysler an end-to-end solution that includes the 
distribution and delivery of video assets via terrestrial networks; the remote 
control of distant receivers and playout of content on them; the remote 
scheduling of video playout; and targeting of video displays to a specific 
group of receivers or regions. 

Castify’s IPTV solution seamlessly integrated with DaimlerChrysler’s 
existing infrastructure and existing third-party caching software already 
running on the network. 
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Benefits of Castify’s Business TV Solution 
DaimlerChrysler’s implementation of Castify’s IPTV solution based on the 
EBN product provides valuable benefits to DCTV operations and services, 
including: 

·  Remote scheduling of video assets playout 

·  Remote control of receivers running at faraway sites 

·  Support of delivery via terrestrial networks and integration 
with third party caching products 

·  Ability of the Castify IPTV solution to combine terrestrial 
with satellite distribution means 

·  Ability to target the distribution and playout of video assets 
to specific receivers and regions 

 

 
Figure 1. Business TV Running on the EBN IPTV Platform 


